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Beverage Survey

This survey was distributed to students, faculty, and staff during Fall 2019. A total 
of 2,071 participants completed the survey. 
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Please select the role that describes you.

Student Staff/Admin Faculty
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Vending machines (Santa Maria or Lompoc campus)
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Starry Sky Coffee (Santa Maria campus)
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Testa's Campus Market (Santa Maria campus)
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Why do you purchase beverages from a vending machine(s) (check all 
that apply)?

Convenient I forgot to bring my
beverage to campus

I usually find the
beverage I want from
the vending machine

Nothing else available
0%

20%

40%
40%

35%

13% 11%

What do you think of the current selection of beverages from AHC 
vending machines?

Excellent Good Average Poor Terrible
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40%

7%

34%

47%

10%
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Why don’t you purchase beverages from vending machine(s)? 

I bring my
beverages from

home

Too expensive Selection is not
what I want

Other, please
specify

Vending
machines

never seems to
work

Location not
convenient
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What campus do you purchase beverages from a vending machine(s) 
(check all that apply)?

Santa Maria Lompoc
0%

50%

83%

17%

Please select the vending machine(s) you purchase beverages at on the 
Santa Maria Campus (check all that apply).
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Please select the vending machine(s) you purchase beverages at on the 
Lompoc Campus (check all that apply).

1. Building #1 second floor by
bookstore outside

2. Building #5 cadet break room
inside

3. Building #5 west side by fire
break area outside
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How often have you purchased a beverage from a vending machine in 
the past month?

Almost every
day

About 3 or 4
times per week

About 1 or 2
times per week

About twice a
month

Probably just
once

Not at all in the
past month
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What time of day are you most likely to seek a beverage from a campus 
vending machine?

Morning Afternoon Evening I don't purchase drinks
from vending machines
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What is your preferred drink type from vending machine?
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Of these two brands, which do you prefer?

Coke products Pepsi products
0%

50%

69%

31%

Select all the options you look for on beverage label

all-natural low-calorie vitamin-enhanc
ed

organic zero-calorie Other, please
specify

0%

10%

20%
24% 21% 18% 16% 15%

6%
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Do you use the water refill stations on campus?

Yes No Didn't know there were refill
stations
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How much does price influence your decision to purchase a beverage 
from a vending machine?

Major influence Some influence Very little influence Not at all
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40%
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What is the most you are willing to pay for a 16 ounce beverage from a 
vending machine?

No more than $1.00 Up to $2.00 Up to $3.00 I don't purchase drinks
from vending machines
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How do you usually pay for your beverage in vending machines?

Credit/debit card Cash Coins I don't purchase
beverages from vending

machines
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